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MI Metrics is a service of Northern Light that provides a custom, in-depth, 
frequently updated tracking of the competitive landscape as reported by IT analyst 
reports from leading IT Analysts, journalists, and bloggers from around the world 
and thousands of news sources and industry authority bloggers.   
 
Special focus is given to news stories that contain IT analyst quotes, perspective, 
analysis, and commentary because most brand tracking services miss this crucial 
coverage. 
 
To produce MI Metrics, Northern Light uses its considerable content, technical, and 
professional staff resources: 
 

• Northern Light’s comprehensive, full-text index of 20 IT analyst firms 
content including Forrester, Gartner, and IDC - additional IT firms can be 
added on a custom basis  (Client must license the analyst content from the 
analyst firms to see the full-text of the reports) 

• Northern Light business news with Industry Authority Blogs with over 7,000 
sources including leading international news sources (e.g., New York 
Times, Financial Times), newswires (Reuters, Knight-Ridder), industry 
trade sites (e.g., CNET, ZDNet), and authority bloggers (e.g., Walt 
Mossberg, Larry Page) 

• MI Analyst, text analytics with sentiment scoring 

• Our staff of expert online researchers 

 
Deliverables include: 

• Track the client and any number of competing firms 

• Share of Voice Analysis: metrics identifying which companies are 
garnering the most analyst coverage in the news 

• Share of Coverage Analysis: metrics identifying which publications and 
analysts grant the most coverage in the market segment. 

• Sentiment Analysis: metrics of positive, negative, and neutral stories 
containing analyst quotes, with business issues being discussed 

• Selected headlines, analyst quotes, and links to news stories containing 
analyst quotes, and IT analyst reports of significance industry wide. 

• Points of View that provide high level summarization and interpretation for 
reported-on important industry events, trends, and business strategy 
issues 

Northern Light® MI Metrics™ Brand Monitoring 

What are IT analysts, journalists, and bloggers saying about your 
company, brands, and products? 
 

Contact us for information and a demonstration.  
617-674-2074 ext 1 or email at sales@northernlight.com. 

 

 
With Northern Light MI Metrics, 
you can be assured you know 
everything being said about 
your company and its 
competitors by IT analysts, 
journalists, or industry 
authority bloggers whether it is 
in analyst reports or news. 
 
 
Northern Light research shows 
that half of IT analyst quotes 
about companies occur in 
news articles and blogger 
posts as opposed to published 
analyst reports. 
 
 
If your company is tracking 
analyst quotes only in analyst 
reports, you are missing half 
the coverage. 
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MI Metrics for Analyst Reports 
Company A had the highest share of analyst coverage, with Company B a 
distant second and Company F an even more distant third
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MI Metrics for Analyst Reports
Gartner, IDC, and TBR and key analysts expressing sentiment toward 
Company A 
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Sentiment analysis measures tone of 
voice, positive, neutral, and negative 
toward companies 

Share of Voice Analysis shows who is successful 
communicating with analysts, journalists, and 
bloggers 
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MI Metrics for Analyst Reports 
Company A had the highest “net positive” coverage in analyst reports, 
indicating success at securing analyst support for the Company A story
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Metrics like “Net Positives” display 
sentiment analysis by competitor 

Actual quotes from media coverage 
illustrate themes and findings 


